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Portfolio

Work Experience

05/2021 - Present	 Visa	Europe.	Innovation	Center	-	Berlin	–	Senior	Staff	Designer

03/2020 - 05/2021 Spielfeld Digital Hub. Berlin – Senior UX/UI Designer 
 Contractor for Visa Europe - Visa Innovation & Design Team

04/2019 - 12/2019 Heimat Werbeagentur GmbH. Berlin - Digital Department 
  Senior UX/UI Designer

09/2018 - 03/2019 Freelance at diverse start-ups - Senior Designer (UX/UI & Branding)  
 Looping app,  Carbando, Wupp-app   

07/2017 - 08/2018 Fosanis GmbH. Berlin - Head of Design (UX/UI & Branding)

08/2016 - 05/2017 bett1.de GmbH. Berlin - Head of Design (UX/UI & Branding)

07/2016 - (Limited)   Aperto - An IBM Company. Berlin - Designer

03/2016 - 06/2016 Knip AG. Berlin - Art Director / Head of Design (UX/UI & Branding)

05/2015 - 02/2016 Blitzen GmbH & Co. KG. Berlin - Designer

11/2014 - 05/2015 re:publica. Berlin - Freelancer Art Director and Designer

08/2013 - 03/2015 studio 38 pure communication GmbH. Berlin - Designer

01/2012 - 07/2013 PLANTAGE BERLIN. Berlin - Designer

11/2010 - 08/2011 Bpitch Control. Berlin - Freelancer - EP/LP/CD Labels and Covers

03/2008 - 09/2008 TOMTOM International BV. Amsterdam, NL - Freelancer  
                            design and development of Icons 

CurriculumVitae

Rafael Scovino 29.05.1980 - Pto. Cabello. Edo. Carabobo, Venezuela
 German - citizenship by naturalization: 13.02.2015

Education

10/2007 - 09/2011 University of Applied Sciences HTW Berlin
 Degree: Communication Design
 Bachelor of Arts
 
10/2002 - 09/2004  Brandenburg University of Technology BTU Cottbus
 Degree: Architecture

10/1999 - 09/2002 Central University of  Venezuela UCV
 Faculty: Architecture and Landscape  FAU Caracas
 Degree: Architecture

Additional Skills	 Sketch,	Figma,	InvisionApp,	Balsamiq,	Overflow
 Adobe CC 
 Illustrator, Photoshop, 
 InDesign, Flash, Premiere, 
	 After	Effects,	Dreamweaver)
 Fontlab,
 Cinema4D
 Autocad  
	 Microsoft	Office,	Mural

Languages Spanish (Native)
	 German	(fluent	in	spoken	and	written)
	 English	(fluent	in	spoken	and	written)

 Erich-Weinert-Str. 140, 10409 Berlin
 (+49) 0174 371 79 10
 info@pulgoso.de

Role and achievements:
Strategic UX Design and Integration: Led the user experience design 
for Visa services, skillfully integrating complex propositions into user-
friendly applications for banks and merchants.

User-Centric Product Development:	Led	the	design	of	wireframes	and	
UX	flows,	focusing	on	user-centric	solutions	customized	for	clients	like	
Lloyds Bank and Barclays, to improve regional adaptability.

Effective	Communication	and	Collaboration	Tools:	Developed Figma 
boards and visual maps to streamline stakeholder communication and 
collaboration in high-stakes, tight-deadline projects.
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03 Visa · Recurrent Payment
Testing and User Research for Enhanced Bill Payment 
Service for Billing Providers

01 Visa · Instalments
Concept	Development	of	a	Service	Enabling	Banks	to	Offer	
Instalment Payment Options to Clients.

Current Spotlight
Showcasing the latest in my design evolution

04 Visa · Visa Peer-to-peer Payments
Best-in-Class	Proposal	for	a	Service	Enabling	Banks	to	Offer	
In-Person Payment Options to Customers

02
Complexity Challenge
Conquering the depths of design complexity.

Visa · Bill Payment
Testing, Pilot, and Final Concept of a Service Enabling 
Issuers	to	Offer	Bill	Payment	Options	to	Clients.

06
Learning Milestone
Charting new knowledge territories in design

Wupp · Lifestyle App
MVP Development of a Feature-Rich App Simplifying Group 
Organization for Private Events

11
Pride of Craft
A testament to design and personal achievement

bett1 · e-Commerce
Branding & Product Engagement for an Online Sleep 
Essentials Store through Print and Digital Media

05 Visa · Sustainability Offer
High-Level	Concept	for	a	Service	Enabling	Banks	to	Offer	
Sustainability Options to Customers

07 VR Banks · Landing Page
Website Promoting Digital Services Based on a Campaign 
with	the	Band	'Fanta4'

08 Looping · Calendar App
Rebranding and Optimization of a Digital Tool for Managing 
Calendars for Groups and Family Members

09 Fosanis · Companion App
MVP	App	Development:	Supporting	Cancer	Patients	with	
Medical, Practical, and Mental Assistance

10 re:publica · Conference
Branding & Communication for an event exploring Web 2.0 
across various societal topics.

12 Knip · Insurance Management
Rebranding and Optimization of an Insurance Tracking App 
for Enhanced Policy Management

13 Hettich · Lab Products
Print and digital communication for a leading manufacturer 
of laboratory precision equipment.
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01 Visa · Instalments
Concept Development of a Service Enabling Banks to 
Offer Instalment Payment Options to Clients
Position:	Design	Lead	/	Senior	Staff	Designer	-	UI/UX
My	task	involved	crafting	a	top-notch	user	experience	for	two	distinct	Visa	services	and	
creating	a	unified	proposal.	This	allowed	issuers,	banks,	and	merchants	to	seamlessly	
integrate these services into their applications or checkout experiences.
The challenge of this project was to find a user-friendly solution to address the conflicts 
between two Visa propositions in certain aspects of the overall user experience.
Left: White Label Solution. Right: Wireframes.

Current Spotlight
Showcasing the latest in my design evolution
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*

01 Visa · Instalments
Concept Development  - User Flows Wireframes
I	designed	a	board	showcasing	the	initial	set	of	API	features	from	Visa,	using	wireframes.	
This	board	combined	two	propositions	and	served	as	a	key	tool	for	discussions	with	
development and sales teams, enhancing project collaboration and clarity.
UX Flows Wireframes - (*More details and screens in next slides.)

Current Spotlight
Showcasing the latest in my design evolution

View Image in New Tab (Ctrl/Cmd + Click)
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01 Visa · Instalments
Concept Development  - User Flows Details
The	board	I	developed	showcases	key	use	cases	in	flows,	main	screens,	and	user	stories	for	
the	proposition,	along	with	prior	research	findings	and	highlighting	friction	points.	This	aids	
in	supporting	the	UX	design	choices	I've	made,	ensuring	a	user-centric	approach.

Details of UX Flows Wireframes.

Use cases Key screens User stories "Needs	to	be	tested" Research results

Current Spotlight
Showcasing the latest in my design evolution
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I am a product designer  
with a background in Brand & 
Communication Design.
I began my career in classical advertising agencies, then 
transitioned to Brand & Communication Design, and subsequently 
to studios specializing in the development of digital products.

Over the past 9 years, I have been focused on UI/UX, as well as the 
development of new product ideas and digital services for startups 
and companies.
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During my time at Visa Europe, 
I played a key role in developing 
value propositions and services 
for new products.
Due to a confidentiality agreement, my Visa projects from March 
2020 to April 2024 aren't publicly available. However, I'm happy to 
present my design work during interviews or provide access to a 
password-protected portfolio for review.
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My most significant learnings 
in the past years revolve around 
managing complex tasks. 
These include not only the challenges inherent in product 
development but also stakeholder management, effectively 
communicating the value of my work, and maintaining fluid 
communication channels.
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During my tenure at Visa, I 
developed a comprehensive 
library of components for use in 
wireframing, aiding in conveying 
ideas more visually.
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My latest venture into 
entrepreneurship involved a 
lifestyle product.
In this project, I worked with the project owner from ideation, defining 
the product and initial features. As a product designer, I created the 
brand identity, conducted research and testing, designed user flows, 
and produced implementation artifacts.

Beyond my design responsibilities, I was also an integral part of the 
management team and played a key role in investor engagement.
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Learning Milestone
Charting new knowledge territories in design
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Pitch Deck - 14 Slide Version. Key Screens Used for Qualitative and Quantitative Testing.
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My latest all-encompassing brand, 
communication, print, and digital 
design project was for the 2015  
re-publica conference in Berlin.
I was responsible for conceptualizing, branding, and creating visuals, 
alongside a fellow designer. We handled all communication materials 
for print, digital platforms, and on-site elements, ensuring a cohesive, 
impactful attendee experience.
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Visual Communication Materials. Key Screens Showing the Main Functionalities of the Event App.
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In my first 'digital-only' 
environment job, my initial task 
was to enhance the onboarding 
process to minimize drop-outs.
In addition to refining the registration and onboarding process, I 
redesigned the branding and visual communication for both print 
and digital media. I also took charge of the UI/UX design for the 
entire application, crafting a seamless and user-centric experience.

77

https://pulgoso.de/Scovino_Portfolio_UXUI_Classic.pdf


Raf Scovino  Product Designer . 10 facts about me .  View classic portfolio (Ctrl/Cmd + Click).

The user should be able to register easily without 
any additional steps. Personal data and a signature 
can be requested later in the process, specifically 
when the user begins purchasing insurances.

The signature and other legal 
requirements will then become 
mandatory at the moment of 
closing an insurance deal.

In-app notifications will 
help remind the user of 
the steps that have not 
yet been completed.1

3

2

Main Screens for iOS and Android Onboarding.
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Pride of Craft
A testament to design and personal achievement

Raf Scovino  Product Designer . 10 facts about me .  View classic portfolio (Ctrl/Cmd + Click).

8

Stand: 05/2017

One of my most fulfilling projects 
has been the development of 
the brand communication for a 
mattress company.
This project allowed me to showcase my affinity for icons and 
infographics, which I integrated into both digital products (website, 
landing pages, and shop) and print materials, including packaging.
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I am originally from Venezuela 
but have been living in Germany 
for the past 22 years.
I have a passion for tattoos and have personally created all the 
illustrations for them. Additionally, I take great pleasure in baking; 
it's the best way for me to disconnect from work, as I enjoy following 
a recipe step by step.
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I am passionate about learning 
about product design, behavior 
and entrepreneurship.
I actively seek knowledge by attending conferences, reading books, 
and listening to podcasts. My current favorite podcasts are 'No 
Stupid Questions' and 'How I Built This', and the book I am reading 
now is 'Surrounded by Idiots.' Would you like to know what it's 
about? Let's talk during the interview.
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Work Experience

05/2024 - present	 Telefonica Germany. Berlin 
	 Senior Product Designer (UI/UX)

05/2021 - 04/2024	 Visa Europe. Innovation Center - Berlin 
	 Senior Staff Designer (UX/UI)

03/2020 - 05/2021	 Spielfeld Digital Hub. Berlin – Senior UX/UI Designer 
	 Contractor for Visa Europe - Visa Innovation & Design Team

04/2019 - 12/2019	 Heimat Werbeagentur GmbH. Berlin - Digital Department 
	  Senior UX/UI Designer

09/2018 - 03/2019	 Freelance at diverse start-ups - Senior Designer (UX/UI & Branding)  
	 Looping app,  Carbando, Wupp-app   

07/2017 - 08/2018	 Fosanis GmbH. Berlin - Head of Design (UX/UI & Branding)

08/2016 - 05/2017	 bett1.de GmbH. Berlin - Head of Design (UX/UI & Branding)

07/2016 - (Limited)  	 Aperto - An IBM Company. Berlin - Designer

03/2016 - 06/2016	 Knip AG. Berlin - Art Director / Head of Design (UX/UI & Branding)

05/2015 - 02/2016	 Blitzen GmbH & Co. KG. Berlin - Designer

11/2014 - 05/2015	 re:publica. Berlin - Freelancer Art Director and Designer

08/2013 - 03/2015	 studio 38 pure communication GmbH. Berlin - Designer

01/2012 - 07/2013	 PLANTAGE BERLIN. Berlin - Designer

11/2010 - 08/2011	 Bpitch Control. Berlin - Freelancer - EP/LP/CD Labels and Covers

03/2008 - 09/2008	 TOMTOM International BV. Amsterdam, NL - Freelancer  
                           	 design and development of Icons 

CurriculumVitae

Rafael Scovino	 29.05.1980 - Pto. Cabello. Edo. Carabobo, Venezuela
	 German - citizenship by naturalization: 13.02.2015

Education

10/2007 - 09/2011	 University of Applied Sciences HTW Berlin
	 Degree: Communication Design
	 Bachelor of Arts
	
10/2002 - 09/2004 	 Brandenburg University of Technology BTU Cottbus
	 Degree: Architecture

10/1999 - 09/2002	 Central University of  Venezuela UCV
	 Faculty: Architecture and Landscape  FAU Caracas
	 Degree: Architecture

Additional Skills	 Figma, Sketch, XD,
	 InvisionApp,  
	 Balsamiq, Overflow
	 Adobe CC 
	 Illustrator, Photoshop 
	 InDesign 
	 Flash, Premiere, After Effects  
	 Dreamweaver

Languages	 Spanish (Native)
	 German (fluent in spoken and written)
	 English (fluent in spoken and written)

	 Erich-Weinert-Str. 140, 10409 Berlin
	 (+49) 0174 371 79 10
	 info@pulgoso.de

	 linkedin.com/in/raf-scovino-b0b71097

Role and achievements:
UX Design at Visa: Specialized in enhancing user experience through UX flows 
and wireframe development. Defined user personas and streamlined Visa‘s 
service interactions, ensuring each design was custom-fit for varied services.
Product Development at Visa: Led the adaptation of Visa‘s offerings to diverse 
markets, focusing on user-centric design and functionality. Managed pilot 
projects and product development, integrating feedback to refine and innovate.
Stakeholder Engagement at Visa: Excelled in communicating complex 
proposals to clients and internal teams. Ensured transparent and accessible 
project updates, fostering effective collaboration and supporting Visa‘s 
commitment to user-focused solutions.

https://www.linkedin.com/in/raf-scovino-b0b71097/


Raf Scovino | 100% UX/UI Designer*
* 50% User Experience Design - 40% User Interface Design - 10% Content Design (Branding, Icons & infographics)

A Curated Selection of My Digital UI/UX Design Works

Portfolio

Work Experience

05/2021 - Present	 Visa	Europe.	Innovation	Center	-	Berlin	–	Senior	Staff	Designer

03/2020 - 05/2021 Spielfeld Digital Hub. Berlin – Senior UX/UI Designer 
 Contractor for Visa Europe - Visa Innovation & Design Team

04/2019 - 12/2019 Heimat Werbeagentur GmbH. Berlin - Digital Department 
  Senior UX/UI Designer

09/2018 - 03/2019 Freelance at diverse start-ups - Senior Designer (UX/UI & Branding)  
 Looping app,  Carbando, Wupp-app   

07/2017 - 08/2018 Fosanis GmbH. Berlin - Head of Design (UX/UI & Branding)

08/2016 - 05/2017 bett1.de GmbH. Berlin - Head of Design (UX/UI & Branding)

07/2016 - (Limited)   Aperto - An IBM Company. Berlin - Designer

03/2016 - 06/2016 Knip AG. Berlin - Art Director / Head of Design (UX/UI & Branding)

05/2015 - 02/2016 Blitzen GmbH & Co. KG. Berlin - Designer

11/2014 - 05/2015 re:publica. Berlin - Freelancer Art Director and Designer

08/2013 - 03/2015 studio 38 pure communication GmbH. Berlin - Designer

01/2012 - 07/2013 PLANTAGE BERLIN. Berlin - Designer

11/2010 - 08/2011 Bpitch Control. Berlin - Freelancer - EP/LP/CD Labels and Covers

03/2008 - 09/2008 TOMTOM International BV. Amsterdam, NL - Freelancer  
                            design and development of Icons 

CurriculumVitae

Rafael Scovino 29.05.1980 - Pto. Cabello. Edo. Carabobo, Venezuela
 German - citizenship by naturalization: 13.02.2015

Education

10/2007 - 09/2011 University of Applied Sciences HTW Berlin
 Degree: Communication Design
 Bachelor of Arts
 
10/2002 - 09/2004  Brandenburg University of Technology BTU Cottbus
 Degree: Architecture

10/1999 - 09/2002 Central University of  Venezuela UCV
 Faculty: Architecture and Landscape  FAU Caracas
 Degree: Architecture

Additional Skills	 Sketch,	Figma,	InvisionApp,	Balsamiq,	Overflow
 Adobe CC 
 Illustrator, Photoshop, 
 InDesign, Flash, Premiere, 
	 After	Effects,	Dreamweaver)
 Fontlab,
 Cinema4D
 Autocad  
	 Microsoft	Office,	Mural

Languages Spanish (Native)
	 German	(fluent	in	spoken	and	written)
	 English	(fluent	in	spoken	and	written)

 Erich-Weinert-Str. 140, 10409 Berlin
 (+49) 0174 371 79 10
 info@pulgoso.de

Role and achievements:
Strategic UX Design and Integration: Led the user experience design 
for Visa services, skillfully integrating complex propositions into user-
friendly applications for banks and merchants.

User-Centric Product Development:	Led	the	design	of	wireframes	and	
UX	flows,	focusing	on	user-centric	solutions	customized	for	clients	like	
Lloyds Bank and Barclays, to improve regional adaptability.

Effective	Communication	and	Collaboration	Tools:	Developed Figma 
boards and visual maps to streamline stakeholder communication and 
collaboration in high-stakes, tight-deadline projects.

00

03 Visa · Recurrent Payment
Testing and User Research for Enhanced Bill Payment 
Service for Billing Providers

01 Visa · Instalments
Concept	Development	of	a	Service	Enabling	Banks	to	Offer	
Instalment Payment Options to Clients.

Current Spotlight
Showcasing the latest in my design evolution

04 Visa · Visa Peer-to-peer Payments
Best-in-Class	Proposal	for	a	Service	Enabling	Banks	to	Offer	
In-Person Payment Options to Customers

02
Complexity Challenge
Conquering the depths of design complexity.

Visa · Bill Payment
Testing, Pilot, and Final Concept of a Service Enabling 
Issuers	to	Offer	Bill	Payment	Options	to	Clients.

06
Learning Milestone
Charting new knowledge territories in design

Wupp · Lifestyle App
MVP Development of a Feature-Rich App Simplifying Group 
Organization for Private Events

11
Pride of Craft
A testament to design and personal achievement

bett1 · e-Commerce
Branding & Product Engagement for an Online Sleep 
Essentials Store through Print and Digital Media

05 Visa · Sustainability Offer
High-Level	Concept	for	a	Service	Enabling	Banks	to	Offer	
Sustainability Options to Customers

07 VR Banks · Landing Page
Website Promoting Digital Services Based on a Campaign 
with	the	Band	'Fanta4'

08 Looping · Calendar App
Rebranding and Optimization of a Digital Tool for Managing 
Calendars for Groups and Family Members

09 Fosanis · Companion App
MVP	App	Development:	Supporting	Cancer	Patients	with	
Medical, Practical, and Mental Assistance

10 re:publica · Conference
Branding & Communication for an event exploring Web 2.0 
across various societal topics.

12 Knip · Insurance Management
Rebranding and Optimization of an Insurance Tracking App 
for Enhanced Policy Management

13 Hettich · Lab Products
Print and digital communication for a leading manufacturer 
of laboratory precision equipment.
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01 Visa · Instalments
Concept Development of a Service Enabling Banks to 
Offer Instalment Payment Options to Clients
Position:	Design	Lead	/	Senior	Staff	Designer	-	UI/UX
My	task	involved	crafting	a	top-notch	user	experience	for	two	distinct	Visa	services	and	
creating	a	unified	proposal.	This	allowed	issuers,	banks,	and	merchants	to	seamlessly	
integrate these services into their applications or checkout experiences.
The challenge of this project was to find a user-friendly solution to address the conflicts 
between two Visa propositions in certain aspects of the overall user experience.
Left: White Label Solution. Right: Wireframes.

Current Spotlight
Showcasing the latest in my design evolution
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01 Visa · Instalments
Concept Development  - User Flows Wireframes
I	designed	a	board	showcasing	the	initial	set	of	API	features	from	Visa,	using	wireframes.	
This	board	combined	two	propositions	and	served	as	a	key	tool	for	discussions	with	
development and sales teams, enhancing project collaboration and clarity.
UX Flows Wireframes - (*More details and screens in next slides.)

Current Spotlight
Showcasing the latest in my design evolution

View Image in New Tab (Ctrl/Cmd + Click)
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01 Visa · Instalments
Concept Development  - User Flows Details
The	board	I	developed	showcases	key	use	cases	in	flows,	main	screens,	and	user	stories	for	
the	proposition,	along	with	prior	research	findings	and	highlighting	friction	points.	This	aids	
in	supporting	the	UX	design	choices	I've	made,	ensuring	a	user-centric	approach.

Details of UX Flows Wireframes.

Use cases Key screens User stories "Needs	to	be	tested" Research results

Current Spotlight
Showcasing the latest in my design evolution
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Value proposition User values Plan details Card details overview Loyalty & rewards Account detailsPost-transaction optionsOngoing	financing	plans

01 Visa · Instalments
Concept Development  - Key Screens
In	my	project,	I	enhanced	the	proposal	by	integrating	a	loyalty	and	rewards	feature,	
complementing	the	existing	functionalities.	This	addition	aims	to	offer	a	more	compelling	
package for banks considering our instalment proposition.
Wireframes - Key Screens, including Loyalty & Rewards.

Current Spotlight
Showcasing the latest in my design evolution
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01 Visa · Instalments
Concept Development  - User Flows White Label
In	this	project	phase,	I	translated	wireframes	into	a	white	label	Visa	UI	after	gathering	
stakeholder	feedback.	This	approach	allowed	for	continuous	refinement	of	the	concept	and	
presented the idea in a visually comprehensible manner for better understanding.
UX Flows - White Label UI (*More details and screens in next slides.)

Current Spotlight
Showcasing the latest in my design evolution

View Image in New Tab (Ctrl/Cmd + Click)
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01 Visa · Instalments
Concept Development  - User Flows Details
The	board	I	developed	showcases	key	use	cases	in	flows,	main	screens,	and	user	stories	for	
the	proposition,	along	with	prior	research	findings	and	highlighting	friction	points.	This	aids	
in	supporting	the	UX	design	choices	I've	made,	ensuring	a	user-centric	approach.
Details of UX Flows in White Label UI.

Use cases Key screens Main featuresUser stories"Needs	to	be	tested" Research results

Current Spotlight
Showcasing the latest in my design evolution
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Value proposition User values Plan details Card details overview Targeting marketing Account detailsLoyalty & rewardsOngoing	financing	plans

01 Visa · Instalments
Concept Development  - Key Screens

Key Screens in White label UI.

I	refined	our	product's	design	by	analyzing	research,	user,	and	stakeholder	feedback.	My	
role involved enhancing the key features in the Visa Instalment proposition, enabling it to be 
presented by the sales team to potential clients.
Consequently,	I	adapted	this	proposition	to	suit	different	regions	and	currencies,	as	well	as	
for	specific	issuers	such	as	Lloyds	Bank	and	Barclays,	to	meet	their	unique	needs.

Current Spotlight
Showcasing the latest in my design evolution
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BillPay login/ Registration BillPay dashboard Biller details BillPay onboarding Payment options Bill details

02 Visa · Bill Payment
Testing, Pilot, and Final Concept of a Service Enabling 
Issuers to Offer Bill Payment Options to Clients
Position:	Design	Lead	/	Senior	Staff	Designer	-	UI/UX
In	my	role,	I	actively	supported	the	research	phase	with	essential	visuals	and	developed	
the	pilot	application.	Utilizing	insights	from	the	research	and	pilot,	I	meticulously	crafted	a	
product	vision	for	presenting	Visa's	Bill	Payments	proposition	to	prospective	clients.
The challenges of this project were the tight deadlines, the high political stakes, and the 
two phases (research and pilot) running in parallel rather than consecutively.
Left: Alpha Pilot. Right: BillPay Vision Screens.

Complexity Challenge
Conquering the depths of design complexity.
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02 Visa · Bill Payment
Pilot - Enhancing Stakeholder Collaboration
I	prepared	discussion	boards	for	pre-implementation	meetings	with	product	owners,	
technical,	and	design	teams.	These	boards	facilitated	dialogue	on	feature	definitions,	user	
stories, and open queries, keeping all stakeholders engaged in the process.
Mural board extract - Pilot Features Requirements.

Feature/Functionlity User storyOpen questionsScope	definition

Complexity Challenge
Conquering the depths of design complexity.
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02 Visa · Bill Payment
Pilot - Product Mapping
In	the	product	definition	phase,	I	crafted	a	visual	map	to	highlight	and	communicate	gaps,	
issues,	and	limitations	to	stakeholders.	This	map	clearly	showed	the	connections	between	
key	features	and	how	APIs	collected	and	delivered	information,	aiding	understanding.
Product Mapping Visualization - Clarifying Feature Connections and Data Flow.

Complexity Challenge
Conquering the depths of design complexity.

View Image in New Tab (Ctrl/Cmd + Click)
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02 Visa · Bill Payment
Pilot - User Stories
In	the	pilot's	development,	I	wrote	user	story	requirements,	detailing	processes,	API	
communication,	visual	components,	and	their	behavior	from	a	user's	perspective.	These	
guided	the	front	end	implementation,	ensuring	no	detail	was	overlooked.
Definition of Design Requirements.

Complexity Challenge
Conquering the depths of design complexity.

View Image in New Tab (Ctrl/Cmd + Click)
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02 Visa · Bill Payment
Pilot - Handover for Implementation
In my role, I developed a Figma board for asset handover, outlining key use cases, screens, 
and	flows	of	the	pilot's	functionalities.	Continuously	updated	with	changes,	adaptations,	
and	notes,	this	board	was	accessible	to	all	stakeholders	for	streamlined	implementation.
Figma Board - Asset Handover.

Complexity Challenge
Conquering the depths of design complexity.

View Image in New Tab (Ctrl/Cmd + Click)
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02 Visa · Bill Payment
Pilot - Handover for Implementation - Board Detail
I	crafted	the	Figma	Board	not	only	to	feature	screens	but	also	user	story	details,	text	
proofreading,	and	API	integrations.	This	approach	is	showcased	in	the	details	below.

Key screens External services

Design requirements Jira user storiesOriginal requirements API calls

Open questions/NotesContent / Proof reading

Figma Board - Asset Handover Details.

Complexity Challenge
Conquering the depths of design complexity.

View Image in New Tab (Ctrl/Cmd + Click)
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Email	verification BillPay	dashboard Connecting	with	billers Bills overview Biller details Decline	billDelay paymentPay partially

02 Visa · Bill Payment
Pilot - Key Screens For Implementation
As	the	lead	designer,	I	supervised	the	pilot's	implementation,	ensuring	feature	functionality	
and	frontend	alignment	with	the	handover.	The	pilot	ran	for	3	months,	with	the	product	
team directly tracking KPIs. These insights shaped the next phase of the product vision.
Figma Board - Asset Handover.

Complexity Challenge
Conquering the depths of design complexity.
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02 Visa · Bill Payment
Product Vision - Desk Research Board
I did constant desk research on competitors and market study to grasp the landscape 
and key selling points of top players. This guided my UX design process. I documented all 
findings	on	a	board	for	all	stakeholders,	ensuring	common	understanding	and	alignment.
Competitors Figjam Board.

Description Main featuresLogo Selling poitnsVisual contentRatings/Reviews Key Screens

Complexity Challenge
Conquering the depths of design complexity.

View Image in New Tab (Ctrl/Cmd + Click)
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Bank homescreen BillPay	dashboard Biller details & autopay Biller	details	w	banner Split payment Bill	details	&	notificationaPayment optionsLoyalty & rewards

02 Visa · Bill Payment
Product Vision - RITE Testing
I developed screens to test and iterate our bill payment experience hypothesis. These 
screens	showcased	core	functionalities	in	our	proposition.	The	goal	was	to	validate	our	
ideas	and	identify	areas	for	improvement	in	the	final	product	vision.

Selection of Key Screens for Testing.

In this project phase, my primary challenge was to select features that balanced rapid 
implementation with substantial effort, and user value with business benefits. This 
approach ensured a diverse and impactful set of features for testing during the research.

Complexity Challenge
Conquering the depths of design complexity.
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02 Visa · Bill Payment
Product Vision - RITE Testing
In	the	testing	phase,	I	discussed	daily	session	findings	to	refine	the	screens	for	subsequent	
research rounds. My role involved documenting every change, creating a clear record of the 
screen improvements and their evolution through the testing process.
Left: Quant Testing. Center: Interview Notes. Right: Screens for Qual Testing.

Complexity Challenge
Conquering the depths of design complexity.
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Bank homescreen BillPay dashboard Bill details Payment options Split payment Split paymentBill detailsExtension request

02 Visa · Bill Payment
Product Vision - RITE Testing Key Screens
I	refined	our	product's	design	by	analyzing	research,	user	feedback,	and	pilot	results.	My	
role involved enhancing key features and presenting our advanced proposition to potential 
stakeholders.	Below	are	the	core	screens,	demonstrating	the	product's	primary	functions.
Consequently, I adapted this proposition to suit different regions and currencies, as well 
as for specific issuers such as Lloyds Bank and Barclays, to meet their unique needs.
Bill Pay Key Features Selection.

Complexity Challenge
Conquering the depths of design complexity.
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02 Visa · Bill Payment
Product Vision - Clickable Prototype
I created a clickable prototype for Visa teams to present and sell the Visa Bill Payment 
proposition	to	banks	and	issuers,	offering	a	dynamic	visualization	beyond	static	screens,	
thus enhancing understanding and engagement.
Figma Board - Clickable Prototype.

Complexity Challenge
Conquering the depths of design complexity.

View Image in New Tab (Ctrl/Cmd + Click)
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Awareness Method selection Value proposition Permission Payment permission In-app	notificationAccount selectionPayment limit

03 Visa · Recurrent Payment
Testing and User Research for Enhanced Bill Payment 
Service for Billing Providers
Position: Senior Product Designer 
In	the	project	aimed	at	streamlining	bill	payments,	my	focus	was	on	the	testing	phase.	I	
designed screens for Rapid Iterative Testing and Evaluation (RITE), building on the initial 
hypothesis	from	the	product	owner.	Additionally,	I	created	screens	to	effectively	introduce	
the service concept to key stakeholders, ensuring clarity and engagement.
Key Screens for the Variable Recurring Payment Concept.

Confidential. Do not duplicate or distribute without written permission.  Raf Scovino  Product Designer . Portfolio .  00 100501 110602 1207 130804 0903

03 Visa · Recurrent Payment
Testing and User Research - Documentation
In	the	testing	phase,	I	discussed	daily	session	findings	to	refine	the	screens	for	subsequent	
research rounds. My role involved documenting every change, creating a clear record of the 
screen improvements and their evolution through the testing process.
Documentation of Screens for RITE Testing. View Image in New Tab (Ctrl/Cmd + Click)

*
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04 Visa · Peer-to-peer Payments
Best-in-Class Proposal for a Service Enabling Banks to 
Offer In-Person Payment Options to Customers
Position: Senior Product Designer 
For	Visa's	in-person	payment	service,	I	was	responsible	for	designing	a	seamless	user	
experience.	My	goal	was	to	establish	a	model	for	issuers	and	banks	to	follow,	ensuring	an	
easy	and	efficient	implementation	of	this	service	in	customer-facing	apps.
Figma Board UX Flows.

Payment request Split transaction

View Image in New Tab (Ctrl/Cmd + Click)
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04 Visa · Peer-to-peer Payments
Best-in-Class Proposal - UX Concept Detail
In my role, I developed boards outlining key use cases and their personas for clarity and 
focus.	This	assisted	in	choosing	specific	use	cases	for	implementation.	One	board	included	
wireframes,	offering	detailed	insights	into	the	process	and	crucial	moments.
Detail of User Flows Board - Main Use Cases. View Image in New Tab (Ctrl/Cmd + Click)
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04 Visa · Peer-to-peer Payments
Best-in-Class Proposal - Desk Research
I did constant desk research on competitors and market study to grasp the landscape 
and key selling points of top players. This guided my UX design process. I documented all 
findings	on	a	board	for	all	stakeholders,	ensuring	common	understanding	and	alignment.
Research Board - Competitors.

Main featuresLogo & description Selling poitnsVisual contentRatings/ReviewsKey Screens

View Image in New Tab (Ctrl/Cmd + Click)
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04 Visa · Peer-to-peer Payments
Best-in-Class Proposal - UI Adaptation
I adapted our proposition for various issuers, tailoring it for sales teams to present 
effectively.	This	involved	customizing	the	interface	and	features	to	meet	specific	issuer	
requirements	and	their	target	customer	needs,	as	exemplified	in	our	project	for	Barclays.
Main Use Cases - User Flows. View Image in New Tab (Ctrl/Cmd + Click)
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04 Visa · Peer-to-peer Payments
Best-in-Class Proposal - UI Adaptation Detail
In	my	role	in	the	project	with	Barclays,	I	crafted	boards	to	showcase	key	use	cases	
and personas, enhancing clarity and focus. This aided in pinpointing use cases for 
implementation and provided thorough insights into the process and its key moments.
Main Use Cases - User Flows Details.
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05 Visa · Sustainability Offer
High-Level Concept for a Service Enabling Banks to 
Offer Sustainability Options to Customers
Position: Senior Product Designer 
Following	extensive	research	conducted	by	another	Visa	team,	I	was	tasked	with	defining	
a	high-level	proposition	based	on	their	findings.	My	role	was	to	develop	an	initial	proposal	
to engage banks and issuers, assessing their interest in a service bundle focused on 
sustainability. I translated complex research into a compelling, marketable concept.
Display of Key Functionalities on Main Screens.
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05 Visa · Sustainability Offer
High-Level Concept - Adaptations
In	my	role,	I	adapted	Visa's	sustainable	proposition	for	various	issuers,	tailoring	it	to	meet	
their	specific	needs	and	target	customer	types.	This	involved	collaborating	with	other	teams	
to	effectively	present	and	sell	the	customized	proposition	to	a	diverse	range	of	issuers.
Value Propositions for a Diverse Range of Clients. View Image in New Tab (Ctrl/Cmd + Click)
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06 Wupp · Lifestyle App
MVP Development of a Feature-Rich App Simplifying 
Group Organization for Private Events
Position: Senior Designer - UI/UX - Founder
In	this	project,	starting	from	its	ideation	phase,	I	collaborated	with	the	project	owner	to	
define	the	product	and	map	out	features	for	the	initial	version.	My	role	as	a	product	designer	
involved	creating	the	brand's	visual	identity,	conducting	research	and	testing,	designing	user	
flows,	and	producing	implementation	artifacts.	I	also	supervised	the	MVP	development,	
ensuring	alignment	with	our	vision.
Left: Definition of Personas. Center: Value Proposition. Right: Key Screens.

Learning Milestone
Charting new knowledge territories in design
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06 Wupp · Lifestyle App
MVP Development - Product Mapping Flows
One	of	my	tasks	was	to	analyze	and	map	out	the	complex	interplay	of	Wupp's	various	
features. I developed a product map detailing user journeys for key functions, including 
initial	UI	drafts	for	major	screens,	and	regularly	updated	it	throughout	the	implementation.
iOS High-Level Product Map - First Draft.

Learning Milestone
Charting new knowledge territories in design
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06 Wupp · Lifestyle App
MVP Development - Product Architecture
In	my	role,	I	maintained	an	updated	diagram	of	our	product,	outlining	all	main	user	flows,	
key	functionalities,	and	how	information	synchronizes	within	the	system.	This	ensured	a	
clear	understanding	of	the	product's	feature	connectivity	for	the	entire	team.
Product Diagram - Main Features. View Image in New Tab (Ctrl/Cmd + Click)

Learning Milestone
Charting new knowledge territories in design
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06 Wupp · Lifestyle App
MVP Development - Chat Feature Mapping 
I	also	tackled	the	challenge	of	integrating	the	chat	feature	with	other	functionalities,	
ensuring	accurate	information	synchronization.	To	manage	this,	I	created	information	flows,	
providing	a	clear	overview	and	facilitating	discussions	on	the	feature's	requirements.
Concept of Chat Synchronization.

Learning Milestone
Charting new knowledge territories in design

View Image in New Tab (Ctrl/Cmd + Click)
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Creation of event-cards.
Users	are	able	to	create	an	event	with	a	name	and	
all	the	main	information	they	already	know.	

Existing problems

The solution

86%	find	it	annoying	when	they	cannot	
identify updated information.

23%	are	bothered	by	the	difficulty	of	finding	
relevant information in the chat.

23%	are	annoyed	that	attendants	use	different	
ways	of	communication.

63%	find	it	annoying	to	have	to	gather	
information	from	different	tools.

46%	find	it	annoying	organising	groups	
activities by themselves.

39%	lack	ideas	if	they	want	to	do	something	
out-of-the-ordinary.

Clarification of details.
The	event	chat	allows	all	members	to	
exchange details, ideas, proposals and more.

Invitation of participants.
Members can be added to the event by sending 
invitation links via e-mail and other share options.

Coordination of date & location.
Polls can be set for all members to vote for 
and	find	a	date	and	place	that	suits	everyone.

Distribution & assigning of tasks.
The creation of lists helps to delegate and keep 
track	of	all	to-dos	between	all	participants.

Finding the most suitable activity.
Bookable activities are available for everyone to 
search	for	and	to	find	the	right	one.

06 Wupp · Lifestyle App
MVP Development - Testing
I	led	a	series	of	qualitative	and	quantitative	tests	to	better	understand	and	refine	our	
problem-solving approach. The initial phase involved a survey on organizing leisure 
activities,	engaging	300	participants	from	varied	demographics.	This	was	followed	by	more	
research and testing for proof of concept and usability, shaping our design strategy.
Key Findings and Representative Screens from Qualitative and Quantitative Testing.

Learning Milestone
Charting new knowledge territories in design
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06 Wupp · Lifestyle App
MVP Development - Elevator Pitch Deck
Beyond my design responsibilities, I also took on management tasks and played a key role 
in	investor	engagement.	Collaborating	closely	with	the	product	owner,	we	crafted	detailed	
explanatory	materials,	notably	a	comprehensive	pitch	deck.	Together,	we	effectively	
presented	this	to	potential	investors,	showcasing	our	project's	unique	potential	and	value.
Pitch Deck - 14 Slide Version.

Learning Milestone
Charting new knowledge territories in design
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07 VR Banks · Landing Page
Website Promoting Digital Services Based on a 
Campaign with the Band 'Fanta4'
Client: VR Banks  Position: Senior UI/UX Designer
In	my	role,	I	developed	a	website	for	this	campaign	promoting	digital	services	offered	by	the	
VR banks. I based the concept on existing campaign materials, designed the UI/UX of the 
site,	including	content	architecture,	and	oversaw	the	implementation	process.
Left: Content Architecture. Right: UX Flows and Low-Fidelity Wireframes.
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07 VR Banks · Landing Page
Website - Component Definition UI & UX
My	task	involved	defining	the	key	components	for	the	website's	construction.	I	explored	
multiple	variations	to	select	the	best	options.	The	final	choices	were	made	collaboratively	
with	the	client	and	our	implementation	team,	ensuring	optimal	functionality	and	design.
Various UX Flow Designs for the Video-Header Component.
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07 VR Banks · Landing Page
Website - Content Architecture & UI Concept
In	this	project,	I	focused	on	organizing	website	content	for	easy	access	to	key	service	
information	and	intuitive	navigation.	Collaborating	with	another	designer,	we	integrated	the	
color palette from existing videos into the landing page design, enhancing the user interface.
Left: UX Flows and Content Architecture. Right: UI Design and Implementation.
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08 Looping · Calendar App
Rebranding and Optimization of a Digital Tool for 
Managing Calendars for Groups and Family Members
Position: Senior Designer - UI/UX
I	led	the	visual	rebranding	with	illustrations	and	key	visuals,	streamlined	the	registration/
onboarding	process	to	minimize	dropouts,	and	designed	new	functionalities.	My	focus	was	
on enhancing user experience and simplifying interactions.
Left: New Onboarding Process. Right: Key Visual Illustration.
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Registration Introduction Group name Group image GratificationGroup color Invitations

08 Looping · Calendar App

I	redesigned	the	app's	onboarding	to	focus	on	the	main	feature:	group	creation.	This	
approach	strikes	a	balance	between	simplicity	and	informativeness,	highlighting	key	
attributes	to	offer	a	valuable	first-run	experience.
The challenge lay in crafting this onboarding process to be engaging yet straightforward, 
gradually easing users into the full scope of the app's usage.
First-Run Experience: Key Screens.

Onboarding Optimisation to Reduce Dropouts
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08 Looping · Calendar App

In	my	role,	I	maintained	visibility	of	all	workflow	changes	for	the	implementation	team,	
enhancing	onboarding.	This	approach	allowed	us	to	monitor	modifications,	see	how	
features interconnected, and spot potential friction points or issues during implementation.
Main Features Product Mapping.

Onboarding Optimisation - User flows
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08 Looping · Calendar App

As	part	of	the	rebranding	effort,	I	created	new	illustrations	and	visuals	to	support	product	
communication	across	all	channels,	including	emails	and	newsletters	which	I	also	designed	
and	coded.	All	illustrations	were	created	using	vectors	in	Adobe	Illustrator.	
Left and Center: Key Visuals and Illustrations. Right: Welcome Email.

Rebranding & communication - Visual elements
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08 Looping · Calendar App

I	developed	the	'rich	event'	feature,	enabling	users	to	view	events	from	joined	groups,	like	
a	'Eurovision'	group	with	its	concerts	and	finals,	on	their	calendar.	Users	can	tap	an	event	
card to access detailed information, making it easier to decide and book directly in-app. My 
responsibility included creating and delivering all necessary assets for implementation.
Key Screens: Displaying and Booking Events.

New Feature - Adding special events to calendar
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09 Fosanis · Companion App
MVP App Development: Supporting Cancer Patients 
with Medical, Practical, and Mental Assistance
Position: Head of Design - UI/UX, Visual Content & Brand designer 
I	led	the	design	of	this	product's	MVP	as	the	sole	designer,	focusing	on	user	flows,	UI,	and	
asset	creation	for	implementation,	collaborating	closely	with	the	app's	product	owner.	
My	role	extended	to	developing	an	initial	brand	identity	and	handling	the	product's	
communication, both in print and digital formats.
Left: Minimum Viable Product. Right: Product Communication Poster.
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The FOSANIS Mira application is designed to be used 
from all sorts of devices. Therefore, the importance 
of its layout and response design. The idea of the 
dashboard	is	for	the	user	to	decide	what	should	be	
displayed	on	the	first	screens	of	each	feature.	

Extra Small Devices
< 576px

Small  
Devices
> 576px
< 768px

Large  
Devices
> 992px

09 Fosanis · Companion App
MVP App Development - UX Wireframing
My	key	role	involved	ensuring	smooth	transitions	between	devices	for	a	seamless	user	
experience.	I	focused	on	differentiating	features	likely	to	be	used	on	mobile	versus	desktop,	
aiming for intuitive and user-friendly interactions across all platforms.
The main challenge was blending web-based implementation with native app develop-
ment. My role involved creating design specs for each process, ensuring a seamless user 
experience across features.
Wireframes and Responsive Design.

 Raf Scovino  Product Designer . Portfolio .  00 100501 110602 120703 130804 09

Appointments overview Daily check Profile Notifications Relevant nformation and content Symptoms tracking

09 Fosanis · Companion App
MVP App Development - Branding & Communication
In	developing	the	MVP,	I	was	also	responsible	for	the	initial	brand	identity	and	visual	
communication.	My	tasks	included	designing	digital	content	like	websites,	landing	pages,	
newsletters,	and	emails,	along	with	print	media	such	as	flyers	and	posters,	to	ensure	
cohesive	and	effective	product	messaging.
Key Product Features and Communication Materials (Including Website and Emails).
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10 re:publica · Conference
Branding & Communication for an Event Exploring Web 
2.0 Across Various Societal Topics
Position: Head of Design - 2016
I	was	responsible	for	conceptualizing,	branding,	and	creating	visuals	for	a	2015	conference,	
alongside	a	fellow	designer.	We	handled	all	communication	materials	for	print,	digital	
platforms, and on-site elements, ensuring a cohesive, impactful attendee experience.
The first challenge was to create a simple visual language and a set of icons 
encompassing all relevant topics covered in the conference themes.
Left: Logo and Key Visual. Right: Icon Set.
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10 re:publica · Conference
Branding & Communication
Position: Head of Design - 2016
I developed a corporate identity encompassing a set of colors, imagery, icons, and visuals 
used across various channels, including digital, print, and on-site elements
The main challenge in this project was managing the high number of diverse 
communication channels involved in an event of this type. Significant time management 
and organization during the design and production phase were key.
Left: Corporate Identity Elements. Right: Visual Communication Materials.
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10 re:publica · Conference

We	also	developed	a	web	application	to	enhance	communication	during	the	re:publica	
conference, enabling users to easily access key information like talk schedules and 
important locations throughout the event.
The challenge was centered on the information architecture. Given the vast amount of 
relevant information for users during the 3-day conference, efficient categorization and 
menu navigation became key elements.
Main Functionalities: Key Screens.

Splash screen Login and registration Day selection menu General information Map & locationsProgram overview
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Stand: 05/2017

11 bett1 · e-Commerce
Branding & Product Engagement for an Online Sleep 
Essentials Store through Print and Digital Media
Position: Head of Design - 2016
I	was	tasked	with	enhancing	the	branding	around	an	existing	logo	and	improving	product	
communication. My role spanned print materials and digital channels, aiming to boost 
engagement and drive sales through compelling design strategies.
One project's challenge involved developing a visual language (colors, icons, illustrations) 
that reflected the technological aspects of engineering in product production.
Left: Brand Identity Development. Right: Product Communication.

Pride of Craft
A testament to design and personal achievement

 Raf Scovino  Product Designer . Portfolio .  00 100501 0602 120703 130804 09 11

Stand: 05/2017

11 bett1 · e-Commerce
Branding & Product Communication

Pride of Craft
A testament to design and personal achievement

 Raf Scovino  Product Designer . Portfolio .  00 100501 0602 120703 130804 09 11

11 bett1 · e-Commerce Pride of Craft
A testament to design and personal achievement
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Muster GmbH
Max Mustermann
Sonnenstraße 32
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Berlin, 01.04.2016

NEUE BESTELLUNG

Sehr geehrte Frau Muster, 

Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusa
tium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab 
io inventore veritatis et quasi architecto beatae vitae dicta sunt expli-
cabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut 
odit aut fugit, sed quia consequuntur magni dolores eos qui ratione 
voluptatem sequi nesciunt. 

Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, 
consectetur, adipisci velit, sed quia non numquam eius modi tempora 
incidunt ut labore et dolore magnam aliquam quaerat voluptatem. 

Voluptas nulla pariatur
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12 Knip · Insurance Management
Rebranding and Optimization of an Insurance Tracking 
App for Enhanced Policy Management
Position: Head of Design - 2016
As Head of Design, I redesigned the branding and visual communication for print and digital 
media.	I	also	revfined	the	registration	and	onboarding	process,	and	took	charge	of	the	UI/UX	
design	for	the	entire	application,	crafting	a	seamless	and	user-centric	experience.
Left: Brand Development. Right: Key Visual Illustrations.
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Visual Communication Across Online Channels
I	ensured	brand	integrity	across	digital	channels,	including	websites,	landing	pages,	emails	
and	newsletters.	In	this	role,	I	not	only	designed	the	layouts	but	also	created	illustrations	
and icons, maintaining a cohesive and engaging brand identity throughout.
Left: Website and Landing Pages. Right: Email Communications.

12 Knip · Insurance Management
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The user should be able to register 
easily	and	without	any	additional	steps.	
Personal data and signature can be 
requested	later	in	the	process,	when	
the user starts purchasing insurances.

The signature and other legal 
requirements	steps	will	be	than	
mandatory at the moment of 
closing an insurance deal.

Notifications	in-app	will	help	
to remind the user the steps 
that are not completed yet.

Onboarding Optimisation to Reduce Dropouts
As Head of Design, I redesigned the branding and visual communication for print and digital 
media.	I	also	refined	the	registration	and	onboarding	process,	and	took	charge	of	the	UI/UX	
design	for	the	entire	application,	crafting	a	seamless	and	user-centric	experience.
A significant challenge involved designing a registration process that was comprehensive 
yet unobtrusive, ensuring it did not impede the app's discovery and adoption phases.
UX Flow: Onboarding Optimization.

12 Knip · Insurance Management
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UI And UX Consistency Across All Platforms
In	my	role,	I	was	tasked	with	maintaining	the	UI	and	UX	consistency	of	the	application	across	
multiple	platforms.	I	also	led	the	development	of	the	new	onboarding	process,	providing	all	
necessary designs and assets to ensure a seamless and engaging user journey.
Main Screens for iOS and Android Onboarding.

12 Knip · Insurance Management
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13 Hettich · Lab Products
Print and Digital Communication for a Leading 
Manufacturer of Laboratory Precision Equipment
Position: Senior Designer
As	lead	designer,	I	created	layouts	for	print	and	digital	media,	working	with	an	art	director	
and	a	copywriter.	We	crafted	visual	and	textual	content,	successfully	highlighting	the	brand's	
latest equipment in catalogs, enhancing market visibility and customer engagement.
The primary challenge in this project was optimizing the limited space for content.  
It was crucial to provide sufficient information to the user while ensuring ample white 
space for readability, balance, and alignment with the brand's aesthetic.
Print Catalog Layout.
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Splash screen High level menu Introduction Main products overview Technical detailsAccessories overview

13 Hettich · Lab Products
Product Communication - Web Application
I	was	responsible	for	designing	a	web	application	for	Hettich's	product	communication	
strategy.	This	app	allows	users	to	easily	find	product	specifications	and	technical	details,	
enhancing access to information and improving user experience.
The digital challenge focused on the menu and information architecture. With a vast 
array of products, efficient categorization and menu navigation were key elements. 
Key screens showcasing the main functionalities of the web application.

Tap here to view a classic showcase of my design works.

Classic
Portfolio

Raf Scovino  Product Designer . 10 facts about me .  View classic portfolio (Ctrl/Cmd + Click).

https://pulgoso.de/Scovino_Portfolio_UXUI_Classic.pdf

